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Camp Ooch & Camp Trillium 

CSJ Marketing Intern — Multimedia 

 
 
About Us 
A diagnosis of childhood cancer changes life in an instant. For affected children and families, 
it can suddenly feel like everything is about cancer.  
 
Camp Ooch & Camp Trillium (merged in 2020) offers a different journey, where kids with 
cancer can just be kids, and families connect with a community of strength and support when 
they need it the most.  
 
So much more than a summer camp—we offer the social cure for childhood cancer. Our 
camp-inspired programs deliver fun, friendship, and community to children and families at 
no cost to them year-round, all across Ontario. New in 2020 are virtual camp opportunities 
reaching kids and families living in isolation—at home or in the hospital—wherever they are! 
 
Cancer changes a child’s life. So does camp. And so can you. Learn more at www.ooch.org.  
 
Overall Purpose 
As part of the Canada Summer Jobs Program, the Marketing Intern will support Camp Ooch 

& Camp Trillium’s visual identity and brand.  

Reports to: Senior Officer, Design & Multimedia 
 
Key Accountabilities: 
 

1. Multimedia Design (30%) 
a) Supports the creation and refreshing of print, digital, web, and other online 

communications and marketing promotional materials  
b) Supports production of animations and infographics to be used as key story 

telling tools. 
c) Manipulate and edit raw video footage to support short form videos. Input music, 

dialogue, graphics, and effects to video footage. 
 

2. Communications & Social Media (30%) 
a) Supporting social media campaigns and assist with identifying key global dates 

for social media.  
b) Support written content with innovative matching visual content for the effective 

promotion of events, organic social media posts, and other outreach activities. 
 

3. Administration & Archiving (40%) 
a) Supports the reviewing, archiving, and organizing of digital photo and video 

footage to suit the needs of the organization, both internally and externally, 
including YouTube. 

b) Perform other duties and responsibilities as assigned by Manager or his/her 
designate. 

http://www.ooch.org/
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Experience and Qualifications: 
 
Required Criteria 

a) Post-secondary Degree, Diploma, or Certificate in Multi-Media/Graphic 
Design/Film & Photography, Bachelor of Arts, Bachelor of Fine Art 

b) 1 – 3 years of experience in a similar role 
c) Understanding of digital marketing and design trends 
d) Photography and videography skills 
e) Strong talent in design and the creation of traditional and digital graphic assets 
f) Excellent film & photography skills with working knowledge of video and 

photography editing 
g) Experience with web content management systems and social media 

management systems 
h) Excellent communication skills  
i) Current police check with vulnerable sector screening 

 
Advantageous Criteria 

a) Proficiency in Outlook, Excel, Word, and Powerpoint 
b) Proficiency in Adobe Creative Suite (and other relevant industry standard design 

software) 
c) Web design, coding, and programming experience (HTML, CSS, JavaScript, 

jQuery) 
d) Ability to manage/develop creative components of project plans 
e) An understanding of the ‘power of camp’  
f) Demonstrated commitment to volunteerism or volunteer sector 

 
Personal/Professional Characteristics 

Creative thinker with strong organizational skills and the ability to manage and 

prioritize multiple priorities and respond to multiple requests; enthusiastic; 

personable with strong interpersonal skills; adaptable; diplomatic; attention to detail; 

able to work in an open-concept office environment and sense of fiscal responsibility. 

Particular Working Conditions: 
a) The position involves evening/weekend/summer seasonal commitments.  
b) Due to the pandemic, this position is home-based and will work from the Toronto 

location (464 Bathurst St., Toronto, ON) and travel within Ontario once Covid-19 
restrictions are lifted. 

c) In consideration of the population Camp Ooch & Camp Trillium serve, the incumbent 
is a non-smoker. 

 
Physical Requirements: 
The usual and customary methods of performing the job’s functions require the following 
physical demands: occasional lifting, carrying, pushing, and/or pulling; some stooping, 
kneeling, crouching, and/or crawling; and significant fine finger dexterity. The job is 
performed in a generally hazard free environment and in a clean atmosphere. 
 
May require some lifting (e.g. event set up and take down) and the ability to stand/sit for 
prolonged periods  
 

Ethics 

Operate in keeping with the organization’s commitment to ethical behaviour by: Helping to 
ensure that the integrity, image and quality of all programs are consistent with our mission, 
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operating principles and objectives and adhere to the code of ethics of Imagine Canada, the 
Association of Gift Planners, the Canadian Code for Volunteer Involvement and the Code of 
Ethics of the Association of Fundraising Professionals.   

 
Remuneration 

This position runs for eight (8) consecutive weeks at 40 hours per week, $15 per hour. The 

position will start by July 1st, 2021 with a possibility to lead to full-time employment.  

To Apply 

As this position is a part of the Canada Summer Jobs Program, applicants must meet the 

following requirements:  

• Be between 15 and 30 years of age at the start of the employment 
• Be a Canadian citizen, permanent resident, or person to whom refugee 

protection has been conferred under the Immigration and Refugee Protection 
Act for the duration of the employment; and, 

• Have a valid Social Insurance Number at the start of employment and be legally 
entitled to work in Canada in accordance with relevant provincial or territorial 
legislation and regulations 

 
Please send a cover letter and resume to careers@ooch.org with the email subject reading 

2021018 – CSJ Marketing Intern 

We encourage applications from the following groups: 

• Newcomers/refugee youth (Newcomer defined as having arrived in Canada in 
the past 5 years) 

• Indigenous youth 
• Visible minorities / racialized youth 
• LGBTQ2 youth 
• Women in STEM 

 
We will expect to commence screening applicants the week of May 31st, 2021. This posting 

will remain open until filled. Only applicants selected for an interview will be contacted. For 

more information about Camp Ooch & Camp Trillium, please visit www.ooch.org - No phone 

calls please. 

Equal Employment Opportunity  

Camp Ooch & Camp Trillium invites applications from all qualified individuals. We are 

committed to employment equity and diversity in the workplace and welcomes applications 

from women, visible minorities, indigenous people, persons with disabilities, and persons of 

any sexual orientation or gender identity. In accordance with Canadian Immigration 

requirements, priority will be given to Canadian citizens and permanent residents.  

Accessibility  

Upon request, Camp Ooch & Camp Trillium will provide to both applicants and successful 

candidates with disabilities, accommodations that take into account the individuals 

accessibility needs, in order to facilitate participation in the recruitment, assessment, 

selection and hiring stages.  

http://www.ooch.org/

